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Housekeeping

To access handouts and a copy of the presentation slides,  
click on and download them from the Handouts pane.

Technical Difficulties? Call 888.523.8445

The best way to ask a question is 
to type it into the Questions box 

in your AdobeConnect window.



• Jointly funded by CDC’s Office on Smoking &  
Health & Division of Cancer Prevention &  
Control

• Provides resources and tools to help  
organizations reduce tobacco use and  
cancer among people with mental illness  
and addictions

• 1 of 8 CDC National Networks to eliminate  
cancer and tobacco disparities in priority  
populations

Free Access to…
Toolkits, training opportunities, virtual  
communities and other resources

Webinars & Presentations

State Strategy Sessions

Community of Practice

#BHtheChange

Visit www.BHtheChange.org and
Join Today!

http://www.bhthechange.org/


• 2016 Tips for Former Smokers National Tobacco 
Education Campaign

• Provider’s Perspective: Upper Great Lakes Family Health 
Center

• Moderated Q & A

Webinar Agenda
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for Disease Control and Prevention
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2016 Tips From Former Smokers 

National Tobacco Education Campaign

Crystal Bruce, MPH
CDC Office on Smoking and Health
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Tips From Former Smokers Campaign 
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Tips Campaign Goals
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Tips Campaign Audience and Messages
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Behavioral Health and Tobacco
• People with behavioral & mental health conditions smoke at 

rates that are 2 to 3 times higher than the general population1

• Smoking-related diseases are among the most common causes 
of death among adults with behavioral health conditions2

• Smokers with behavioral health conditions want to quit, can
quit, and benefit from proven cessation treatments2

• Targeted efforts are needed to increase quit attempts and 
cessation rates within this vulnerable population

o Reach and engage smokers in cessation efforts
o Connect smokers with quit smoking support
o Provider outreach and treatment integration

1Centers for Disease Control and Prevention. Vital Signs: Current Cigarette Smoking Among Adults Aged ≥ 18 Years with Mental Illness—United States, 2009–2011. Morbidity and 
Mortality Weekly Report 2013;62(05):81–7

2Druss, B., et al. (2011). Understanding Excess Mortality in Persons With Mental Illness: 17-Year Follow Up of a Nationally Representative US Survey. Medical Care 49(6): 599-604.

http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6205a2.htm
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Ads tested with smokers who have anxiety or depression (n=1,286) 

TV

Print

Roosevelt’s Tip Nathan’s Tip: Memorial Tiffany’s Tip

Rose’s Tip Nathan’s Choosing Tip "I Survived Depression"
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Formative Results: Reaction to Ads

• All ads performed well

• Tips ad with health consequences 

theme  would work well
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What we learned

• Challenge the perception that smoking 

helps with anxiety/depression

• Inform smokers about the mental health 

benefits associated with quitting

• Provide cessation resources
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Subject Matter Workgroup 
Recommendations

• Clinicians; scientists; professionals with 

expertise:

o Include a positive message

o Hopefulness at end
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Rebecca
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Rough Cut 
Results

• Believability

• Perceived effectiveness scores: 

o High among all smokers

o High among smokers with 

anxiety & depression

o Motivated to quit

o Encourage others to quit

“I liked that the message was 

motivating and positive.”

"If she can do it, so can I. gave 

me hope that I can handle stress 

without smoking."
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2012 Campaign Results

• An estimated 1.6 million 
additional smokers made a quit 
attempt.

• More than 100,000 smokers will 
remain quit as a result of the 
2012 campaign.

• Prevented 17,000 premature 
deaths

• Cost per life year saved = $393
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What’s In Store for Tips in 2016
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Campaign Media Buy: January 25 – June 12

National:
• Cable & network broadcast TV

• Magazines

• Online: video, radio, mobile, search

Local:
• Additional media – 28 markets

• Radio, billboards, WIC centers; military bases; convenience 
stores, gas stations, bus shelters

Targeted Media:
• Asian; Hispanic; LGBT; Native American/Alaska Native
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National NRT Promotion

• National radio promotion

• Weeks of June 20th and June 27th

• Tagged – “For help getting free medication, 
call 1-800-QUIT-NOW. While supplies last. If 
available, and medically appropriate.” 
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Provider Outreach

• Increase awareness of high smoking rate in those 

with mental health conditions 

• Give providers tobacco cessation tools to use with 

patients

• Provide factual info about smoking cessation and 

mental health

• Encourage providers to include tobacco cessation 

treatment as part of overall mental health treatment
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Mental Health Care Provider Outreach 
Materials

• Print ad

• Editorial content

• Email content

• Digital banner ad

• Web content

• Downloadable poster; quit 

guide; toolkit
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Partnership Focus Areas

Mental Health Care Partners

American Counseling Ass. National Alliance on Mental 
Health

American Psychiatric Assn. National Council on Behavioral 
Health

American Psychological Assn. National Institute for Mental 
Health

Mental Health America SAMHSA

National Assn. of Social 
Workers

Smoking Cessation Leadership 
Center



Website & Resources

www.cdc.gov/tips
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Download Center Media Campaign Resource Center

Tips Resources (cont’d)

http://nccd.cdc.gov/MCRCwww.plowsharegroup.com/cdctips
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http://nccd.cdc.gov/MCRC
http://www.plowsharegroup.com/cdctips


For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.

Contact

Crystal Bruce
770-488-5651

CBruce2@cdc.gov
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UGLFHC is a Federally Qualified Health Center 
(FQHC) providing community based primary care 
through an integrated model of care. Patients 
healthcare is based on an ongoing, personal 
relationship between a patient, doctor and the 
patient's care team to address medical needs –
primary or secondary, preventive care, acute care, 
chronic care, behavioral health, or end-of-life care.



Integrated Services Provided

• Medical Services

• Medication Management

• Dental Services

• Behavioral Health & Addiction Treatment

• Case Management



Tobacco Cessation Services

• Educational Resources

• Data

• Pod Casts

• Testimonials

• Community Resources

• Nicotine Replacements (gum, patches, etc)

• Medications

• Behavioral Health Services

• Craving Management and Relapse Prevention Planning

• Stress Management and Emotional Regulation skills

• HypnoTherapy



TIPS with patients using tobacco

Patients thinking about quitting tobacco use…

Educate: Overview of diseases/conditions

Explore: Reasons to Quit?

Patients willing to try to quit smoking…

Normalize: Why Quitting is Hard

Coping Skills: Identify Triggers & Handle Cravings

Community: Getting Support as You Quit

Educate: Quitting Resources

Patients that have quit but need support preventing relapse…

Encourage: Rewards of Quitting 

http://www.cdc.gov/tobacco/campaign/tips/diseases/index.html
http://www.cdc.gov/tobacco/campaign/tips/quit-smoking/guide/reasons-to-quit.html
http://www.cdc.gov/tobacco/campaign/tips/quit-smoking/guide/why-quitting-is-hard.html
http://www.cdc.gov/tobacco/campaign/tips/quit-smoking/guide/cravings.html
http://www.cdc.gov/tobacco/campaign/tips/quit-smoking/guide/getting-support.html
http://www.cdc.gov/tobacco/campaign/tips/quit-smoking/quitting-resources.html
http://www.cdc.gov/tobacco/campaign/tips/quit-smoking/guide/rewards-of-quitting.html


3
5

Conversation Skill 
- Evoking Change -

Desire

Ability

Reasons

Need

Taking   Steps

Commitment

Strength

Behavior 

Change
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Comments & Questions?



• Jointly funded by CDC’s Office on Smoking &  
Health & Division of Cancer Prevention &  
Control

• Provides resources and tools to help  
organizations reduce tobacco use and  
cancer among people with mental illness  
and addictions

• 1 of 8 CDC National Networks to eliminate  
cancer and tobacco disparities in priority  
populations

Free Access to…
Toolkits, training opportunities, virtual  
communities and other resources

Webinars & Presentations

State Strategy Sessions

Community of Practice

#BHtheChange

Visit www.BHtheChange.org and
Join Today!

http://www.bhthechange.org/


Thank you for joining us for the
Tips and Tools for Transforming 

the Tobacco Conversation 
Webinar!


