
National Behavioral Health Network 
for Tobacco & Cancer Control:

.

Master Class Community of Practice

Planning and Facilitating Cancer and Tobacco 
Cessation Educational Sessions

May 15th, 2018



Housekeeping

Please do 
the following 
two steps.

1. Turn off or mute
your

computer speakers.

2. GoToWebinar INSTRUCTIONS:
Join the webinar:
https://attendee.gotowebinar.com/r
egister/6542986278252584963
Call in using your telephone: +1 (415) 655-0060
Access Code: 477-365-819
Audio PIN: Shown after joining the meeting

Please be sure to enter your unique audio pin so that 
we can unmute you!

https://attendee.gotowebinar.com/register/6542986278252584963


Agenda 

• Tasha Moses, MPA, Strategic 
Management Services, LLC 

• Marti Romero, PsyD, LPC, Assets, Inc
• Kristen Bradley, RN, BSN, Red Rock 

Behavioral Health Center 
• Q & A
• Wrap-up & Next Steps
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Learning Objectives

• By the conclusion of this webinar, participants will be able to: 
>Describe the four CDC national campaigns and their 

available free tools and resources. 
>Discuss the elements of coordinating and facilitating an 

educational session and tactics for participant recruitment 
at their organization. 

>Develop an educational session incorporating one of the 
four CDC national public health campaigns.
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Cancer prevention means 
any action taken to 

reduce a person’s risk of 
getting cancer. 
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Presenter
Presentation Notes
I always like to start any conversation about cancer prevention by reiterating what is meant by “cancer prevention”. When we refer to cancer prevention, we mean any action taken to reduce
	one’s risk of getting cancer. 
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of cancers can                      
be prevented. 

Presenter
Presentation Notes
And while all cancers are not preventable, about ½ of all cancers can be prevented. 



Preventable Cancers 

• Breast
• Cervical
• Colorectal
• Liver
• Lung                                                                                                                        

• Oral 
• Prostate
• Skin
• Testicular
• Viruses & Cancer
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Cancers that can be screened…
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Presenter
Presentation Notes
These preventable cancers are cancers impacted by lifestyle choices such as the foods we eat and level of physical activity.

https://www.consumerreports.org/cro/news/2014/07/the-cancer-tests-you-really-need/index.htm
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CDC National Public Health Campaigns 

Presenter
Presentation Notes
The CDC developed 4, national public health campaigns to raise provider and public awareness about the prevention of certain cancers and screening resources available. Those four campaigns include: 
Screen for Life National Colorectal Cancer Action Campaign 
Bring Your Brave campaign provides information about breast cancer
Inside Knowledge: Get the Facts About Gynecological Cancer campaign raises awareness of the five main types of gynecologic cancer and 
TIPS From Former Smokers Campaign 


https://www.cdc.gov/cancer/colorectal/sfl/index.htm
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/about.htm
http://www.plowsharegroup.com/media_downloads/cdc_tobacco_education.php
https://www.cdc.gov/cancer/knowledge/index.htm


CDC National Public Health Campaigns 

 Trusted

Validated  

 Evidenced-based 
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Presenter
Presentation Notes
So much information about cancer exists that it can be overwhelming and confusing to dissect what is real versus what is fake. The information provided through the CDC national campaigns is research-validated and evidence-based. You can feel confident when using or sharing information, materials and resources from these sites because they are a trusted resource for accurate information. I’m now going to review each of the campaigns. 



Perspective
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https://veryfunnypics.eu/perspective/


Dr. Marti Romero
Assets, Inc.:

• A non-profit organization based in Anchorage, Alaska.

• Founded by determined parents and friends of individuals 
with disabilities.
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• Provides employment opportunities and training services for 
individuals with developmental and/or mental illnesses. 

• 64th largest private employer in Alaska, with a workforce of over 
400 employees, 42% of whom are individuals with disabilities.

• Education sessions held: TIPS From Former Smokers

http://www.mbihs.com/
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CDC National Public Health Campaigns 

Presenter
Presentation Notes
The CDC developed 4, national public health campaigns to raise provider and public awareness about the prevention of certain cancers and screening resources available. Those four campaigns include: 
Screen for Life National Colorectal Cancer Action Campaign 
Bring Your Brave campaign provides information about breast cancer
Inside Knowledge: Get the Facts About Gynecological Cancer campaign raises awareness of the five main types of gynecologic cancer and 
TIPS From Former Smokers Campaign 


https://www.cdc.gov/cancer/colorectal/sfl/index.htm
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/about.htm
http://www.plowsharegroup.com/media_downloads/cdc_tobacco_education.php
https://www.cdc.gov/cancer/knowledge/index.htm


Screen for Life 

13

• National Colorectal Cancer Action 
Campaign

• Multiyear, multimedia campaign 
launched in March, 1999

• Informs men and women aged 50 
years and older about the 
importance of having regular 
colorectal cancer screening tests

• Target Audience: African Americans, 
Hispanics, Health Professionals 

https://www.cdc.gov/cancer/colorectal/sfl/index.htm


Available Materials & Resources
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Presenter
Presentation Notes
Available in English and Spanish
Television and Radio Public Service Announcements (PSAs) 
Print PSAs
Posters
Out-of-Home Displays 
Brochures 
Patient Education Fact Sheets
Screen for Life Website
Newspaper Articles
Video and Audio News Releases 
Digital Ads 


http://www.health.state.mn.us/divs/hpcd/ccs/screening/scopes/materials/ordermaterials.html
https://www.cdc.gov/cancer/colorectal/sfl/index.htm
https://www.cdc.gov/cancer/colorectal/sfl/social-media.htm
http://www.health.state.mn.us/divs/hpcd/ccs/screening/scopes/materials/ordermaterials.html
https://www.pinterest.com/lbdabney/colon-cancer-awareness/
https://www.cdc.gov/cancer/colorectal/sfl/index.htm


Bring Your Brave Campaign  
• Provides information about breast cancer to women           

> 45 

• Real women, real stories 

• Target audience = women ages 18 to 44, particularly 
those whose family history and backgrounds 
predispose them to a higher risk for breast cancer at 
a young age
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https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/about.htm


Available Materials & Resources 
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Presenter
Presentation Notes
Web-based information 
Videos 
Sample Facebook and Twitter posts and images
Infographics  
Know: BRCA tool can help you understand your risk for having a BRCA gene mutation.


https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/resources/facebook.htm
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjx6Pia4-zaAhVqc98KHZUXCi8QjRx6BAgBEAU&url=https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/stories/meagan/index.htm&psig=AOvVaw3pYKoJSgqo0jZJmjjJhve1&ust=1525547951264378
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/resources/infographic.htm
https://itunes.apple.com/us/app/know-brca/id630626940?mt=8
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/stories/carletta/
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjE57Ll4-zaAhUSZd8KHXXSCIQQjRx6BAgBEAU&url=https://www.pinterest.com/pin/290763719668554051/&psig=AOvVaw3U5iVBaDe3wpU5sYlNSDIR&ust=1525548105410656


Inside Knowledge: Get the Facts 
About Gynecological Cancer 
• Raises awareness of the five main 

types of gynecologic cancer: 
cervical, ovarian, uterine, vaginal, 
and vulvar.
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• Encourages women to pay 
attention to their bodies, so 
they can recognize any warning 
signs and seek medical care.

• Target Audience = all women 

https://www.cdc.gov/cancer/knowledge/index.htm


Available Materials & Resources 
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Presenter
Presentation Notes
Materials available in English and Spanish 
Campaign ads and psa’s 
Brochures and posters 
Fact sheets about the most common gynecological cancers: cervical, ovarian, uterine, vaginal, and vulvar cancers.
Symptoms Diary

https://content.govdelivery.com/accounts/USCDC/bulletins/199ac2d
http://slideplayer.com/slide/5684420/
https://www.cdc.gov/cancer/knowledge/index.htm
http://howitiscervicalcancer.blogspot.com/


Additional Materials & Resources
• Shareable buttons and badges, PSAs, and Posters

• Provider continuing education (CE) on gynecologic 
cancers

• Information about how and why Inside 
Knowledge was developed

• Johanna’s Law Gynecologic Cancer Education and 
Awareness Act of 2005 

• Campaign research

• Annual report on major Inside Knowledge highlights, 
milestones, and activities
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https://www.cdc.gov/cancer/knowledge/buttons.htm
https://www.cdc.gov/cancer/knowledge/psa.htm
https://www.cdc.gov/cancer/knowledge/publications/posters.htm


TIPS From Former Smokers 
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• Profiles real people who are living 
with serious long-term health 
effects from smoking and 
secondhand smoke exposure.

• Tips ads focus on many health 
issues caused by, associated with, 
or made worse by smoking or 
exposure to secondhand smoke, 
including: cancer and mental health 
conditions

• Audience = adult smokers ages 18 through 54

Presenter
Presentation Notes
Primary audiences include adult smokers ages 18 through 54.
Secondary audiences include family members, health care providers, and faith communities.


https://www.cdc.gov/tobacco/campaign/tips/index.html


Available Materials & Resources 
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Presenter
Presentation Notes
Badges and Buttons
Videos
Images and Photos
Social Media Content
Podcasts
Print Ads
Matte Articles

https://www.cdc.gov/tobacco/campaign/tips/resources/index.html
https://www.cdc.gov/tobacco/campaign/tips/index.html
http://www.health.pa.gov/my%20health/healthy%20living/smoke%20free%20tobacco/pages/pa-free-quitline.aspx
http://toenrichlives.com/2018/01/1740/


Educational Sessions Using CDC 
Campaigns 
• Start a conversation 

• Increase awareness of cancer prevention 

• Incorporate into current programming 

• Enhance cancer prevention efforts 
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Presenter
Presentation Notes
The CDC public health campaigns provide evidence-based information and resources for providers, organizations and the general public. These campaigns are a perfect way to start a conversation about cancer prevention in your organization. A lot of time and resources went into the development of these campaigns and while so why not use what’s already been vetted and proven effective?

The information from the campaigns can seem overwhelming to those just venturing into the field of cancer prevention. Where to start, what to use and how to use it are questions that organizations have asked about the campaigns. The educational sessions have been ”the answer” for that addresses each of these questions. 



Educational Sessions – Where to 
Start 
• Organizational Assessment 

> Cancer prevalence 
> prevention efforts 

• Goals & Needs 
> Clients 
> Health issues 

• Sustainability 
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Educational Sessions – How to 
use?
• Incorporate into current 

programming

• Create new programming 

• Kick off an effort (ex. tobacco-free 
campus initiative)
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Session Format 
 Pre-test 
 Welcome & Ground Rules 
 Icebreaker/Activity #1
 Background 
 Review Campaign Information 
 Discuss resources available 
 Activity #2 to reiterate concepts 
 Summarize & Post-test 
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Evaluating Progress/Success 
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https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjIje_1nejaAhUyh-AKHWnJCVQQjRx6BAgBEAU&url=https://sites.google.com/a/mahidol.edu/pretest-posttest&psig=AOvVaw1rOr59rhoIA6VGcIBsdCrL&ust=1525391920374677
https://sites.google.com/a/mahidol.edu/pretest-posttest


Open the Session 
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http://gelinasjames.com/the-greatness-of-ground-rules/
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https://sherrillwark.com/2015/11/07/using-backstory-without-using-it/


Icebreakers should be…
 Fun 

 Quick 

 Easy 

 Applicable 

29



Icebreaker Example: Healthy Plates 
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• Participants use plate to 
draw a healthy meal 

• Include quantities for 
each food item (i.e. 3 
meatballs, 2 pieces of 
chicken, etc.).

• 10 mins to create plate

• At the end of 10 mins, ask 
for volunteers to share 
what’s on their plate. 



Icebreaker Example: What is Health?
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What is…? 

• Using the materials provided, 
create a collage that shows 
what your group thinks being 
“healthy” means.

• Each group member’s thoughts 
should be included on the 
collage. 

• 10 minutes

• Groups choose a member of 
their team to explain their 
group’s collage. 



Icebreaker Example: Listening to Your 
Body 

• Think about a time your 
body told you something. 

• On your post-it note, 
write or draw a picture or 
one word that describes 
what your body told you.
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Step 1:
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THE 
ISSUE 

Presenter
Presentation Notes
Frame the issue by providing background information. The overarching issue we are dealing with is health, so start there. This is especially the case when we talk about smoking cessation since, smokers can sometimes feel criticized or vilified for their actions. When you approach the topic come from the standpoint that it is important to be healthy and we want to provide you with information, tools and resources to be the best and healthiest you!

http://www.urltarget.com/frame-picture-frame-outline-gloss-metal-shine.html
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Step 2:
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Presenter
Presentation Notes
After you have laid the foundation, the next step is to provide more specific details. We go from talking about overall health and putting it in the context of cancer prevention, to addressing the particular cancer/health issue using one of the four campaigns. You can use still images, PSAs, or ads to emphasize your efforts. 

http://donteatalone.com/advent-journal-getting-found-in-the-details/


Step 3:
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Presenter
Presentation Notes
Connect the dots and bring it all together… cancer prevention = taking care of yourself and being aware of your heath. 


https://thelegacybuilder.wordpress.com/2017/05/30/connecting-the-dots/


Step 4:
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Presenter
Presentation Notes
The last step is to see if what was learned can be applied. Best way to do this is through a fun activity that is creative and/or interactive. 
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Closing Activities 

• What Cancer Am I?
• Cancer Truths vs. Myths 
• Bringing Your Brave 
• Health Living Commitment Tree 

39
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Best Practices 
• Concurrent/replacement of programming

• Develop your own FAQs

• Get the staff involved 

• Incentivize

• Tailor to your audience 

• Follow-up 
41



Perspectives 

42

http://www.outandaboutinparis.com/2011/12/monday-morning-musings-in-paris-which.html


Kristen Bradley, RN, BSN
Red Rock Behavioral Health Services:

• Private, non‐profit community mental health center based in 
Oklahoma City. 

• Provides mental health services, and referrals to physical 
health services, to indigent and insured Oklahomans.

43

• One of the largest community mental health centers in 
Oklahoma.

• Red Rock has offices in 13 Oklahoma cities and provides services 
from 27 locations.

• Education session held: TIPS from Former Smokers 

http://www.red-rock.com/about.php


Comments & Questions?



• 1:1 coaching with Faculty
o Calls with BHWP: Signup via signup genius link
o Call with Tasha: I will send around times for calls with Tasha this week.

• Webinar #3:  Cancer Education, Support, and 
Survivorship Groups

o Tuesday, May 29th 2:00-3:30p ET

• Group Coaching Call #2
o Wednesday May 30th 4-5pm EST

• Wrap-Up Webinar
o Thursday, June 14th 2:00-3:30pm ET

• Updated Action Plans due 
o Monday, June 11th 8:00pm ET

Next Steps



Questions? Contact Lea at 
LeaS@thenationalcouncil.org

mailto:KrystleC@thenationalcouncil.org
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