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Learning Objectives

* By the conclusion of this webinar, participants will be able to:

> Describe the four CDC national campaigns and their
available free tools and resources.

> Discuss the elements of coordinating and facilitating an
educational session and tactics for participant recruitment
at their organization.

> Develop an educational session incorporating one of the
four CDC national public health campaigns.
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Cancer prevention means
any action taken to

reduce a person’s risk of
getting cancer.



Presenter
Presentation Notes
I always like to start any conversation about cancer prevention by reiterating what is meant by “cancer prevention”. When we refer to cancer prevention, we mean any action taken to reduce
	one’s risk of getting cancer. 
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%

of cancers can
be prevented.

NATI©ONAL COUNCIL
FOR BEHAVIORAL HEALTH

-STr\TF ASSOCIATIONS OF ADDICTION SFR\”CF&‘
Stronger Together.



Presenter
Presentation Notes
And while all cancers are not preventable, about ½ of all cancers can be prevented. 
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Preventable Cancers

Breast
Cervical
Colorectal
Liver

Lung

* Oral

* Prostate
e Skin

o Testicular

 \iruses & Cancer
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Cancers that can be screened...

WOMEN MEN

Lung cancer:
CT scan every year in

certain long-term heawvy
smokers 55 to 80.

Breast cancer:
Mammogram avery two
years in women 50 to 74,

Colon cancer:
Colonoscopy once per
decade or other tests
more often in men and
women 50 to 75,

Cervical cancer:
Regular Pap test, HPV test,

or both for cervical cancer
inwomen 21 to 5.

Prostate cancer:
Talk with doctor about

benefits and risks of PS4
test in men 50 to 74,

NATI©ONAL COUNCIL
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Presenter
Presentation Notes
These preventable cancers are cancers impacted by lifestyle choices such as the foods we eat and level of physical activity.

https://www.consumerreports.org/cro/news/2014/07/the-cancer-tests-you-really-need/index.htm
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CDC National Public Health Campaigns
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Presenter
Presentation Notes
The CDC developed 4, national public health campaigns to raise provider and public awareness about the prevention of certain cancers and screening resources available. Those four campaigns include: 
Screen for Life National Colorectal Cancer Action Campaign 
Bring Your Brave campaign provides information about breast cancer
Inside Knowledge: Get the Facts About Gynecological Cancer campaign raises awareness of the five main types of gynecologic cancer and 
TIPS From Former Smokers Campaign 


https://www.cdc.gov/cancer/colorectal/sfl/index.htm
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/about.htm
http://www.plowsharegroup.com/media_downloads/cdc_tobacco_education.php
https://www.cdc.gov/cancer/knowledge/index.htm
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CDC National Public Health Campaigns
v’ Trusted

v Validated
v Evidenced-based
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Presenter
Presentation Notes
So much information about cancer exists that it can be overwhelming and confusing to dissect what is real versus what is fake. The information provided through the CDC national campaigns is research-validated and evidence-based. You can feel confident when using or sharing information, materials and resources from these sites because they are a trusted resource for accurate information. I’m now going to review each of the campaigns. 
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Perspective
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https://veryfunnypics.eu/perspective/

Dr. Marti Romero

Assets, Inc.: e = =

* A non-profit organization based in Anchorage, Alaska.

 Founded by determined parents and friends of individuals
with disabilities.

* Provides employment opportunities and training services for
individuals with developmental and/or mental illnesses.

* 64 |argest private employer in Alaska, with a workforce of over
400 employees, 42% of whom are individuals with disabilities.

e Education sessions held: TIPS From Former Smokers \.-na. coune
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CDC National Public Health Campaigns
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Presenter
Presentation Notes
The CDC developed 4, national public health campaigns to raise provider and public awareness about the prevention of certain cancers and screening resources available. Those four campaigns include: 
Screen for Life National Colorectal Cancer Action Campaign 
Bring Your Brave campaign provides information about breast cancer
Inside Knowledge: Get the Facts About Gynecological Cancer campaign raises awareness of the five main types of gynecologic cancer and 
TIPS From Former Smokers Campaign 


https://www.cdc.gov/cancer/colorectal/sfl/index.htm
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/about.htm
http://www.plowsharegroup.com/media_downloads/cdc_tobacco_education.php
https://www.cdc.gov/cancer/knowledge/index.htm

Screen for Life

National Colorectal Cancer Action
Campaign

Multiyear, multimedia campaign
launched in March, 1999

orf °
Informs men and women aged 50 f [[:f'e

years and older about the National Colorectal Cancer
importance of having regular Action Campaign
colorectal cancer screening tests

Screen

Target Audience: African Americanes,

Hispanics, Health Professionals NATIONAL COUNCIL
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https://www.cdc.gov/cancer/colorectal/sfl/index.htm
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Available Materials & Resources

eeni

D. 25%

= |nformation

About Screening

‘Wh
Shovld |

—
1 corptomnr casoih |

Watch the
new Screen
for Life PSAs!

the doctor uses a longer, thin, fisxible, lighted tube
to check for polyps or cancer inside the rectum

and the entire colon. During the test, the doctor

can find and remove most polyps and some cancers.
Colonoscopy also is used as a follow-up testif
anything unusual is found during one of the other
screening tests.

talk with your doctor

If you're 50 or older, ,\ %
i)

about getting screened. n a
o\

Are you
the picture
of health?

ning Tests in Use or
ad
tests are not recommended by the
re used in some settings and other
;ommend them. Many insurance
er these tests and if anything

1d during the test, you likely will

p colonoscopy.

st Barium Enema—You receive
a liquid called barium, followed by
This cresttes an outline around your
the doctor to see the outline of

n Xray.

scopy—Uses Krays and computers
ges of the entire colon. The images.
n the computer screen.

Colorectal Cancer
Screening Saves Lives

t—You collect an entire bowel
send it to a lab to be checked

nation, visit
“screenforlife or

-INFO (1-800-232-4636).
388-232-6348.

1w nnu o avodt Medicare coverage,
call 1-B00-MEDICARE (1-800-633-4227),
or visit www.medicare. gov.

Colorectal cancer Is the second leading
cancer killer—but It doesn’t have to be.

e
= Sereen

v
e Life
e (| -

1-800-COCNFO (1-800-232-4638) * www o gowsscroandorifa

(COC Publication #29-6048 Feavized July 2000
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Presenter
Presentation Notes
Available in English and Spanish
Television and Radio Public Service Announcements (PSAs) 
Print PSAs
Posters
Out-of-Home Displays 
Brochures 
Patient Education Fact Sheets
Screen for Life Website
Newspaper Articles
Video and Audio News Releases 
Digital Ads 


http://www.health.state.mn.us/divs/hpcd/ccs/screening/scopes/materials/ordermaterials.html
https://www.cdc.gov/cancer/colorectal/sfl/index.htm
https://www.cdc.gov/cancer/colorectal/sfl/social-media.htm
http://www.health.state.mn.us/divs/hpcd/ccs/screening/scopes/materials/ordermaterials.html
https://www.pinterest.com/lbdabney/colon-cancer-awareness/
https://www.cdc.gov/cancer/colorectal/sfl/index.htm
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Bring Your Brave Campaign
BRING YOUR

* Provides information abc
> 45

 Real women, real stories

* Target audience = women ages 18 to 44, particularly
those whose family history and backgrounds
predispose them to a higher risk for breast cancer at
a young age
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https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/about.htm
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Available Materials & Resources

A bidvt,

What Every Young
Woman Needs
to Know About

Hereditary Breast
& Ovarian Cancer

“My lump wasn't cancerous, but
now I'm more aware of changes to
my breasts and body in general.”

-~-MEAGAN, AGE 22

Know:BRCA
Mobile App

1IN EVERY
R 500

[y ey

s |4

WAYS TO TEL

KNOW:B
ASSESS

IS RIGHT FO

» Learn about genetic risk factors
for breast and ovarian cancers.

* Assess your risk for a BRCAT or
BRCA2 gene mutation (change)
based on your family history of
breast and ovarian cancer.

* Print and/or electronically share

your results with your healthcare
provider.

# Download on the 1 GET IT ON
« App Store J P> Google play

RN V0L

avt,

Can you answer Yes to any of these guestions?

www.cdc.gov/BringYourBrave

2] (3]

nily Age Ethnicity

Have you or any of your family Are you of Ashkenazi Jewish

ir family members been diagnosed with descent?
sed with breast cancer before the age of
cers? 50 or ovarian cancer at any Why? @
age?
why? (@

. Take me to the Assessment. Mo, but | want to learn more.
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Presenter
Presentation Notes
Web-based information 
Videos 
Sample Facebook and Twitter posts and images
Infographics  
Know: BRCA tool can help you understand your risk for having a BRCA gene mutation.


https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/resources/facebook.htm
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjx6Pia4-zaAhVqc98KHZUXCi8QjRx6BAgBEAU&url=https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/stories/meagan/index.htm&psig=AOvVaw3pYKoJSgqo0jZJmjjJhve1&ust=1525547951264378
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/resources/infographic.htm
https://itunes.apple.com/us/app/know-brca/id630626940?mt=8
https://www.cdc.gov/cancer/breast/young_women/bringyourbrave/stories/carletta/
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjE57Ll4-zaAhUSZd8KHXXSCIQQjRx6BAgBEAU&url=https://www.pinterest.com/pin/290763719668554051/&psig=AOvVaw3U5iVBaDe3wpU5sYlNSDIR&ust=1525548105410656

For Tobacco & Cancer Control

Inside Knowledge: Get the Facts
About Gynecological Cancer

e Raises awareness of the five main
types of gynecologic cancer:
cervical, ovarian, uterine, vaginal,
and vulvar. <
* Encourages women to pay |ﬂ$ld86KnDW|edge
attention to their bodies, so
they can recognize any warning
signs and seek medical care.
e Target Audience = all women

Get the Facts About Gynecologic Cancer

NATI©ONAL COUNCIL
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https://www.cdc.gov/cancer/knowledge/index.htm
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Available Materials & Resources
wsie(Jonieiss) Free Campaign Materials

Get the Facts About Gynecologic Cancer

-
Abnormal vaginal discharge .
Pelvic pain or pressure '. . .
Abdominal or back pain .
Bloating )
Changss i bethroom heblls ® o Gyneccslcgrc Carjc:er
) Symptoms Diary
Itching or burning of the vulva .
Changes in vulva color or skin, . :
such as a rash, sores, or warts |n5ide Kno.wleclge ;
\-lhﬁﬂl'ma‘l vaginal bleeding . '. . . eading that is not normal for you, sea a doctor right away. S S

| love baing a mom
cdc.gov
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Presenter
Presentation Notes
Materials available in English and Spanish 
Campaign ads and psa’s 
Brochures and posters 
Fact sheets about the most common gynecological cancers: cervical, ovarian, uterine, vaginal, and vulvar cancers.
Symptoms Diary

https://content.govdelivery.com/accounts/USCDC/bulletins/199ac2d
http://slideplayer.com/slide/5684420/
https://www.cdc.gov/cancer/knowledge/index.htm
http://howitiscervicalcancer.blogspot.com/

'.. National Behavioral Health Network
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Additional Materials & Resources

Shareable buttons and badges, PSAs, and Posters

Provider continuing education (CE) on gynecologic
cancers

Information about how and why Inside
Knowledge was developed

Johanna’s Law Gynecologic Cancer Education and
Awareness Act of 2005

Campaign research

Annual report on major Inside Knowledge highlights,

NATIS)ONAL COUNCIL
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milestones, and activities
Stronger Together.



https://www.cdc.gov/cancer/knowledge/buttons.htm
https://www.cdc.gov/cancer/knowledge/psa.htm
https://www.cdc.gov/cancer/knowledge/publications/posters.htm

For Tobacco & Cancer Control

TIPS From Former Smokers

* Profiles real people who are living
with serious long-term health
effects from smoking and

secondhand smoke exposure. TIPS FROM
* Tips ads focus on many health FORMER
issues caused by, associated with, SMOKERS

or made worse by smoking or
exposure to secondhand smoke,
including: cancer and mental health
conditions

e Audience = adult smokers ages 18 through 54  wanona councn

FOR BEHAVIORAL HEALTH
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Presenter
Presentation Notes
Primary audiences include adult smokers ages 18 through 54.
Secondary audiences include family members, health care providers, and faith communities.


https://www.cdc.gov/tobacco/campaign/tips/index.html

W™ National Behavioral Health Network

For Tobacco & Cancer Control

Available Materials & Resources

2

ecca struggled with depression.

TES FROM CDC'S TIPS FROM FORMER SMOKERS CAMPAIGN

FORMER

soees]  Rgasons to Quit Smoking

has their own reasons for quitting smoking.
e healthier, save some maoney,
y safe. As you prepare to

veryone

the reasons 10 your body a chance to heal

thought smoking would help, but

Some

quit smoking are very s':.l,ﬂi for seriow alth pro hs.
Horo are » fow reasons o st you may want just mad her more depressed.
‘0 CONSI 4
Your Health and Appearance en she quit smoking it changed

cancer, heart a
b aSe5 W

r life, mentally and physically.

Il be less likely to ge!
reathe easier and cough less

ow she runs 5Ks and hopes to

live to be one hundred.

Quitting will make you feel better and improve your 2 e Yﬂu can quff smokjng_

health, and there are other reasons to quit that you
may not have considered:

Your Lifestyle: q : : . % For free h&f,ﬂ, call

= | will have more money to spend

EEl . W 1-300-QuIT-NOW.

#CDCTips

=
|
U.5. Department of

Health and Human Ssrvices CDC. govtips
Centers for Diease -

Control and Prevention

CDC. govitips

| N2

#CDCTips NATI©INAL COUNCIL
FOR BEHAVIORAL HEALTH
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Presenter
Presentation Notes
Badges and Buttons
Videos
Images and Photos
Social Media Content
Podcasts
Print Ads
Matte Articles

https://www.cdc.gov/tobacco/campaign/tips/resources/index.html
https://www.cdc.gov/tobacco/campaign/tips/index.html
http://www.health.pa.gov/my%20health/healthy%20living/smoke%20free%20tobacco/pages/pa-free-quitline.aspx
http://toenrichlives.com/2018/01/1740/

For Tobacco & Cancer Control

Educational Sessions Using CDC
Campaigns

e Start a conversation
* |ncrease awareness of cancer prevention
* Incorporate into current programming

 Enhance cancer prevention efforts

NATI©ONAL COUNCIL
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Presenter
Presentation Notes
The CDC public health campaigns provide evidence-based information and resources for providers, organizations and the general public. These campaigns are a perfect way to start a conversation about cancer prevention in your organization. A lot of time and resources went into the development of these campaigns and while so why not use what’s already been vetted and proven effective?

The information from the campaigns can seem overwhelming to those just venturing into the field of cancer prevention. Where to start, what to use and how to use it are questions that organizations have asked about the campaigns. The educational sessions have been ”the answer” for that addresses each of these questions. 


'.. National Behavioral Health Network
For Tobacco & Cancer Control

Educational Sessions — Where to
Start

* Organizational Assessment
> Cancer prevalence
> prevention efforts

e Goals & Needs
> Clients
> Health issues

e Sustainability

NATIS)ONAL COUNCIL
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Educational Sessions — How to

use?

* |ncorporate into current
programming

* Create new programming

e Kick off an effort (ex. tobacco-free
campus initiative)

NATIS)ONAL COUNCIL
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Session Format

Pre-test

Welcome & Ground Rules
lcebreaker/Activity #1
Background

Review Campaign Information
Discuss resources available
Activity #2 to reiterate concepts

V.V VYV V VY VY

Summarize & Post-test

NATIS)ONAL COUNCIL
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Evaluating Progress/Success

Pretest Posttest
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https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwjIje_1nejaAhUyh-AKHWnJCVQQjRx6BAgBEAU&url=https://sites.google.com/a/mahidol.edu/pretest-posttest&psig=AOvVaw1rOr59rhoIA6VGcIBsdCrL&ust=1525391920374677
https://sites.google.com/a/mahidol.edu/pretest-posttest

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII;'MMMWWMMMW%‘I

Open the Session
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http://gelinasjames.com/the-greatness-of-ground-rules/

)

b - -#

—

%
-' .‘

\Jj

>
P2
<
>
%
y

“Before we start, shall we go round the table, and each share our
name and a horrible dark secret from our past.”

NATI©ONAL COUNCIL
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https://sherrillwark.com/2015/11/07/using-backstory-without-using-it/
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Icebreakers should be...

v" Fun

v Quick

v’ Easy

v Applicable
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Icebreaker Example:

Healthy Plates

Participants use plate to
draw a healthy meal

Include quantities for
each food item (i.e. 3
meatballs, 2 pieces of
chicken, etc.).

10 mins to create plate

At the end of 10 mins, ask
for volunteers to share
what’s on their plate.

NATI©ONAL COUNCIL
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Icebreaker Example: What is Health?

* Using the materials provided, < 10 minutes
create a collage that shows
what your group thinks being
“healthy” means.

Groups choose a member of
their team to explain their

group’s collage.

e Each group member’s thoughts

should be included on the What isu. ?

collage.




For Tobacco & Cancer Control
________________________________________________________________________________________________________________________________________________________________________________________________________________

Icebreaker Example: Listening to Your
Body

e Think about a time your
body told you something.

* On your post-it note,
write or draw a picture or
one word that describes
what your body told you.

NATI©ONAL COUNCIL
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Presenter
Presentation Notes
Frame the issue by providing background information. The overarching issue we are dealing with is health, so start there. This is especially the case when we talk about smoking cessation since, smokers can sometimes feel criticized or vilified for their actions. When you approach the topic come from the standpoint that it is important to be healthy and we want to provide you with information, tools and resources to be the best and healthiest you!

http://www.urltarget.com/frame-picture-frame-outline-gloss-metal-shine.html

For Tobacco & Cancer Control
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PREVENT
CANCER
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One step begins a journey.

A thousand sieps can moke a journey.
A thousand more can complete a journey.

1-800-QUIT-NOW

I_WE YOUR BEST LIFE BY BEING R g e 18
A(;ﬂur AND EATI | ALTHT

Tﬂls MAKES MeE
feel GReat’

OETTING *NOT SMOKING

i _
SCRCENED @ @
& REGULAR DR |

VISITS. NOT DRINKING
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Step 2:
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Presenter
Presentation Notes
After you have laid the foundation, the next step is to provide more specific details. We go from talking about overall health and putting it in the context of cancer prevention, to addressing the particular cancer/health issue using one of the four campaigns. You can use still images, PSAs, or ads to emphasize your efforts. 

http://donteatalone.com/advent-journal-getting-found-in-the-details/
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Presenter
Presentation Notes
Connect the dots and bring it all together… cancer prevention = taking care of yourself and being aware of your heath. 


https://thelegacybuilder.wordpress.com/2017/05/30/connecting-the-dots/

o™ National Behavioral Health Network ‘
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Knowledge isnt power

until it 1s applied.
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Presenter
Presentation Notes
The last step is to see if what was learned can be applied. Best way to do this is through a fun activity that is creative and/or interactive. 
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Closing Activities

* What Cancer Am |?

e Cancer Truths vs. Myths

* Bringing Your Brave

e Health Living Commitment Tree
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rksheet

i Colorectal
' cancer can hawv
‘ no symptoms.

‘True or Fals
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Best Practices

e Concurrent/replacement of programming
* Develop your own FAQs

* Get the staff involved

* |ncentivize

e Tailor to your audience

* Follow-up
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http://www.outandaboutinparis.com/2011/12/monday-morning-musings-in-paris-which.html

Kristen Bradley, RN, BSN
Red Rock Behavioral Health Services:

* Private, non-profit community mental health center based in
Oklahoma City.

 Provides mental health services, and referrals to physical
health services, to indigent and insured Oklahomans.

 One of the largest community mental health centers in
Oklahoma.

 Red Rock has offices in 13 Oklahoma cities and provides services
from 27 locations.

* Education session held: TIPS from Former Smokers
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http://www.red-rock.com/about.php
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Comments & Questions?
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1:1 coaching with Faculty

o  Calls with BHWP: Signup via signup genius link
o] Call with Tasha: | will send around times for calls with Tasha this week.

 Webinar #3: Cancer Education, Support, and
Survivorship Groups
o  Tuesday, May 29t 2:00-3:30p ET

e Group Coaching Call #2
o Wednesday May 30" 4-5pm EST
« Wrap-Up Webinar
0 Thursday, June 14th 2:00-3:30pm ET

« Updated Action Plans due
0 Monday, June 11th 8:00pm ET

NATIZINAL COUNCIL
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Questions? Contact Lea at

LeaS@thenationalcouncil.org



mailto:KrystleC@thenationalcouncil.org
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